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Positive Versus Negative 
experiences with media 
reporting about suicide?

Nominate 1 person to share 

this experience in under 2 

minutes
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ÅResearch shows that in some cases, reporting of 
suicide has been linked to increased rates of actual 
suicide

ÅWhilst healthy members of the community are unlikely 
to be affected, people in despair are often unable to 
find alternative solutions to their problems

ÅPeople may be influenced by the report, particularly 
when they identify with the person in the report

ÅThe way in which suicide is reported is significant -
responsible reporting may help to reduce rates

Why should the media consider the ways 

they cover suicide?
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People involved in mental health and suicide prevention: 

ÅAre a valuable source of expert information for the media

ÅHave specialised expertise and/or first hand experience 

of suicide and suicide prevention 

ÅCan ómodelô principles of best practice reporting e.g. 

terminology, language

ÅCan advocate for the principles of responsible reporting

Why involve the suicide prevention sector?



2.1

What are the challenges 

working with media for your 

organisation?
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Working with the Media ïIssues to 

consider.

ÅConsider whether to participate

ÅProvide expert comment

ÅProvide help seeking information

ÅAvoid negative stereotypes

ÅUse appropriate language

ÅAvoid description of suicide and place in context

ÅInvolvement of consumers carers

ÅRefer journalists to www.mindframe-media.info
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Consider whether to participate.

ÅDoes this story even need to have a wider audience?

ÅDo we have a media policy and who is our authorised 
media spokesperson(s)?

ÅWill this story benefit community understanding and/or 
promote help seeking?  What might be the impact of 
saying ónoô?
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ÅWho are the qualified people in our 
organisation or network and what is their 
area of expertise? 

ÅSeek opportunities to debunk myths

ÅAre they familiar with  Mindframe key issues 
to consider?

Provide expert comment.
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Provide help seeking information

ÅProvide advice about who to talk to ïGP, mental health 

service, friends and family, support services

ÅProvide help line numbers and websites 

ïLifeline ï131114  

ïBush Crisis line ï1800 805 391 

ïKids help Line -1800551800

ïMensline Australia -1800 600 636

ïSuicide Call Back Service - 1300 659 467



2.1

Avoid negative stereotypes.

ÅEncourage inclusion of information that presents a 
balanced view of the topic or the event you may be 
promoting

ÅUse your promotional opportunities to dispel 
common myths about suicide

ñsuicide statistics are  increasing all the timeò

ñyoung people who attempt suicide are just seeking 
attentionò

ñthere is nothing we can do to prevent suicideò
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Use appropriate language.

ÅLimit use of the word ósuicideô where possible

ÅUse language which does not glamorise, normalise or 

sensationalise suicide

Useé

ónon fatalô or óattempt 

on his/her lifeô

ótook their own lifeô or ódied 

by suicideô

ócluster of deathsô

Rather thané

óunsuccessful suicideô 

ósuccessful suicideô or  

ócommitted suicideô

ósuicide epidemicô 
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Avoid description of suicide.

ÅAvoid discussing method and location, discourage use 

of visual images

ÅProvide alternatives to specific descriptions e.g.

Sayé

ótook her own life in a 

hospital roomô

óhe fell to his death from 

a local buildingô 

Rather thané

óused her bed sheet to hang 

herself from the ceiling fanô

óhe jumped from the top floor 

of the Skyline building on 

Smith Streetô
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Place the story in context.

ÅAvoid simplistic explanations that suggest 

suicide might be the result of a single factor or 

event

ÅProvide suicide prevention information e.g. 

warning signs and risk factors

ÅDiscuss alternative approaches to ósuicide 

preventionô stories ïi.e. do they always have to 

be about people who have lost their life? 
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Involvement of consumers carers and those 

bereaved by suicide.

ÅIf you are a consumer, seek support from an 
organisation that can provide media support

ÅIf you are coordinating a consumer/carer 
spokesperson support them to make an informed 
decision about participation

ÅEnsure access to support during and after the 
interview
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There are different 

ways to talk about 

suicide ïeven by a 

celebrity.  


